King‘s Business Club Branding
and Style Guideline
Updated as of September 2019

LOGO VARIANTS - COLOUR
As of 2019, King’s Business Club (KBC) has updated its logo to the ‘Crowned Lion’ logo to strengthen its association with the
wider King‘s College London brand by paying homage to the University mascot, ‘Reggie the Lion’. Depending on the given
situation, the logo has several colour variants of which their correct use shall be outlined and visually demonstrated in this page.
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Solid Colour

Negative Colour

Cool Tones

The classic white logo should always be

When there is a white or light coloured

When the overall colour palette of a

accompanied by a dark maroon background

background, the dark maroon version of the

document or advertisement features cool

and the “King’s Business Club” identifying

logo should be used instead for contrast and

tones, where appropriate, the classic white

text when there is no mention of the

clarity. Again, the society’s name should be

logo should be accompanied by a royal blue

society’s name.

explicitly shown as well.

solid colour background.
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LOGO VARIANTS - FORM
As with the variations in colour, the logo can also adopt different form factors. The most common form factors will be
shown below. Note that whilst these may be the prescribed and most common iterations of the logo structure, ﬂexibility is
permitted, assuming other branding and design principles are adhered to.
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Vertical Logo

Horizontal Logo

Textless Logo

Appropriate for situations where the

Appropriate for situations where the

For situations where the accompanying text

dimensions of the media are portrait or

dimension of the media is landscape.

is not appropriate, the standalone

square.

iconography can to be used.

2

COLOUR PALETTE
RGB
R: 111, G: 13, B: 29

RGB
R: 39, G: 42, B: 104

CMYK
C: 0, M: 88, Y: 74, K: 56

CMYK
C: 63, M: 60, Y: 0, K: 59

HEX: 6f0d1d

HEX: 272a68

Primary Brand Colours
In the majority of circumstances, the above two colours should be used in conjunction with the logo, where
applicable, and should form the basis for marketing material colour pairing.
RGB
R: 246, G: 165, B: 31

RGB
R: 63, G: 155, B: 70

RGB
R: 157, G: 31, B: 96

RGB
R: 5, G: 131, B: 188

CMYK
C: 0, M: 33, Y: 87, K: 4

CMYK
C: 59, M: 0, Y: 55, K: 39

CMYK
C: 0, M: 80, Y: 39, K: 38

CMYK
C: 97, M: 30, Y: 0, K: 26

HEX: f6a51f

HEX: 3f9b46

HEX: 9d1f60

HEX: 0583bc

Secondary Brand Colours
The four colours above are only for guidance only, and can be used in circumstances where the primary
brand colours are not appropriate for colour pairing.
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TYPOGRAPHY
Where appropriate, following a typographical
guideline helps reinforce the brand and also
ensures a degree of uniformity between titles
and body paragraph text.
The general rule is to use regular ‘Nunito’ as the
body paragraph font, upper case ‘Nunito’ as the
subtitle font, and medium ‘Zilla Slab’ as the title
font.
An example of this on branding can be seen on
the right.

King’s Business Club

CORPORATE
SUSTAINABILITY
THE IMPORTANCE OF CORPORATE
SOCIAL RESPONSIBILITY AS A DRIVER
FOR POSITIVE CHANGE
Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim
veniam,
quis
nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit
in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur
sint occaecat cupidatat non proident.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim
veniam,
quis
nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit
in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur
sint occaecat cupidatat non proident.

WWW.KINGSBUSINESSCLUB.CO.UK
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EMAIL SIGNATURE & TYPOGRAPHY

From

daniel.fang@kcl.ac.uk

To...
Send

For the sake of consistency, especially when
communicating with external contacts, a
common font and email signature format
should be used when sending emails on a
KBC account.

johnsmith@email.com

Cc...

The general rule is to use Times New
Roman, size 12, black font for body text.

Subject

The signature details have been annotated
for ease of replication.

Dear Mr Smith,
Could you please send me the document as mentioned in our meeting?
Thank you.
Regards,

(Size 12, Times New Roman, Black)

Daniel Fang

(Size 14, Times New Roman, Black)

Marketing manager

(Size 12, Times New Roman, Black)

King’s Business Club.

(Size 12, Times New Roman, Dark red)

M: +44 1234 567 890
E: daniel.fang@kcl.ac.uk

(Size 12, Times New Roman, Black)

Times New Roman has been chosen as it is
a web-safe serif font.
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